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The Impact of Corporate Social Responsibility and Green
Marketing on Brand Image: A Field Study on a Sample of Dalan
Brand Customers in Izmir¢ Turkey

Abstract:

Corporate Social Responsibility (CSR) and green marketing (GM) are
significant elements in shaping a positive brand image among the target
audience. These responsibilities have evolved beyond merely raising
consumer awareness of the brand»s existence¢ serving as a means to
attract and motivate beneficiaries and all stakeholders. Today, companies
are increasingly utilizing CSR and marketing as strategic tools in their
marketing endeavours. This study aimed to examine the relationship
between CSR and GM of companies on the brand image of Dalan
company in Izmir, Turkey. Employing a quantitative approach, the study
was conducted on a sample of 178 respondents using random sampling
techniques. The results demonstrated that CSR has a substantial positive
effect on the brand image« and similarly, green marketing significantly
impacts the brand image positively.

Keywords: Brand Image, Green Marketing, Corporate Social Responsibility.
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